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FeAT BT S I A3 S RS ST § 5

—HAREEENR L LIZEOHT—

H YN
(=l PSR
. ERIRFFE O SRR & BE O AE
. RGO
. FEAE AT
. GROME

> Ul = W DN

1. 13 L oI

ARG, BRI, HEBOSLNHRESLEE LT, ALD
R=FT T4 YT EET LRI MER SR, TOX)BERHE <
=TT A Y TEB RS CEIRA REERLEY, bbb (=774
¥ 7B ] (marketing concept) & LT, ZEF - A O FIZ BTl
M SHRELTE7 (eg Keith 1960, Hise 1965, McNamara 1972) L2 L < —
FT4 TR, ENSRERYOBERT, =774 ¥ 7ERISH
TOREAMRCTELRD oM THHEZIFZ T LIT% S (Kohli &
Jaworski 1990, Webster 1994) o

29 Lz =T, REOWEIIE 2 BARN 258 LNV TR Z 72
[i%5&0] ] (market orientation) 7 2 BE&23EH; L, 19904EACLARE, 2%
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FTARAER G I H 3 2198, & 2 VIR EERI R ) ML ZEA % AL
TN T& 7. 2L TC004EMRLEICBWTIE, iz, © HIEY
RHKZ = — A~0O#EIE % BT [OOSR 15810 ] (responsive market
orientation) &, @ WAEMWABE = —ADIER - M - TEZHIET [
PRI | (proactive market orientation) 2431 B 28052 BHLN T
W% (e.g. Narver, Slater & MacLachlan 2004, Atuahene-Gima, Slater & Olson 2005,
Li, Lin & Chu 2008, Bodlaj 2010, Voola & O'Cass 2010, Zang & Duan 2010, Brettel,
Oswald & Flatten 2012, Hartono 2013, Cai, Liu, Zhu & Deng 2014) o

WA, £ o gers i & OB & BRI AH L Cw 20l —
HC [HE=— XG5 LEoTh, BEPKALI=—ZX~0jH
W&, BEDPEN VTR (b2 ETFERATERY) = — XDFR -
Bl L T, RSN LHBIFEB S, HRELTERTEIHRORLS
EHEMENL DO TH L R, SBATEMNSLEMISER L2 R T
% % Narver et al. (2004) 1%, SUGE & BRI W &R 2 MV 2%, #
BRI ORI EE VR ER L 3 5 ERESHT & ATV, AR 0 A
DZORPCHE R YEERIETEERLTVRY,

ZDEHIT, I=F T4 Y I7WRH GNP OM, WhEmE 2ok
FEAIE - R OBRE X ) RBUC T e ERTE 2%, Lol
Peae 2 L1, EAEEH ST BT ERICOWT, HARMEZ
BN FFEGHT % 4T - 72T B EIC S L v, 20720, A REE TR
AT DN T EZILGEM RO MASHABEIIBVTORLT 20080 %
Frv T ENEETHD,

1) Narver et al. (2004) OHEER ZD/REBIZOWTIE, KB (2006a) %2
SNz,

2) WHEMFEORBICET AU R L - e LT, 10 (2012)
BEITFOLN D,
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AKimoHWIE, ZOMEOEAMN 2D 5, HABRED T —X
A - F= 2O &, BATRI I AS R BT TR A AR S
fRIHT 22 L Thbo AmOBERIIKOEB ) ThH D, & COITAKREIHE
CEE2filC BV TIE, HHEMZEDORENSL Ca—Sh, MEOHTED
WREN D, H3HITIE, AT ERMAEFERRITT A 287 b
WOV Z BT 50 4 MBI, IFLORBRIGZ L EZE T
v 7 3L, bOBEOBEEER P HFONIT — 5 & v TEIEH 217
o HSHITIEOWREROELAVREN, BRETHLH 6 HIBVT,
BOTEP BRSNS,

S

N

2. WiEINIIZE DR & B O

(1) TSESEFEOHE

iR m O SGEITZE Tdh 5 Kohli & Jaworski (1990) 1%, BEAESCHAL
Va—R¥ESf vy va—2o% Wm&Ems [HE#HR (market
intelligence) DR, MARIMM BT 2 HHHHROER, LT, 20
T3 B MR BOGR | LR L7z hHHICIE, BUEB X ONEko
= — AR A WAL OB T 2 ERAEEIN L, HOHDEHTIE,
W ROPEIIE T D, HERNIC B 21RO GHT - BB X OMlEE
LOEEERT, ZOWERES =7 T 14 ¥ FHEHENIEHT % F Tl
DEHZUEL72b DL LTHBERPRZ 5N T WD, T72HHIELD
BOFEIEGII X o T, WHEMAMERR N shzmit - Ea it
HoBERE) ICIEOREY KIZTTI L2 R LTW2 (Jaworski & Kohli
1993) 6

Kohli & Jaworski (1990) &iF0F, WiEMOERISER L L ChEfH)
5N % DM Narver & Slater (1990) THh 5. S FliGEN%E [EHFIH
THENAMEORIM &, BENFHERROFHRICLERITTE 2, RO
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RH - REAAISIE D S 720 oot LERL, ThIEEER, 5%
GAER, HMMREEO SERIC Lo TS L ERLEY, 2LTHE
FEHTERBLTC, OFEIET4 T4 MITBNT, WG AR 5
Ak Lo ROA) ICIEDREEZ RITTIE, @ 2T 4 T4 MIZBWT,
BT AFERR E U FROBRICH L 2 &2 /B L7,

(2) WIHEMFARICH (T ZIRE SR

DLEICETF 72780388 L CLOR, BRa ZREREEZ MR E LT, il
BB 2FZE05 R IIC I ML E N T E 72 Lo LEBDOERZED
FMSINDITHE, TER EBROBRICOWCTHIET 5 750k RHvik
RENKDO Iz, 72 & 213 Jaworski & Kohli (1993), Slater & Narver (1994),
Subramanian & Gopalakrishna (2001), Af# (2004), 7K (2006b) %51,
B PFEERR A B RIEOREEREFTILEARLL 0D,
Greenley (1995), Bhuian (1997), Harris (2001) Tl¥, €0 &9 Zzh#id
Bl s h ol SHITKRFEGRED Y 4 REDOT—XA - F—F 25
Mr L7z Grewal & Tansuhaj (2001) Tl&, HHEm & SEREOMICED
BT R S hre s

3) Narver & Slater (1990) 1 & A2 ENOEH/RPMRERIL, —BT5L
Kohli & Jaworski (1990) ®»Z & E %5 X122 %, LA L Narver &
Slater (1990) 12BWT, FEZEIN & FAEMIE, HERLRAMWLICET 2
TIGTEROMATF & MBS K %, F-MBEFEE, BRI 2 Mgl
ZHE L7, WS EICHED SRS o2 IR T 5 L BRH6NTH
D (p.21), Kohli & Jaworski (1990) WMDEFE EHMIZIZF L TH B LI
ez EenTELI,

4) F7:% L OWgRE, AR RAESER T R L - T, W E K
ROBBRIENT L2 MEL, BREHEENOET L — MIROME LT
&72o L L%2d0, 72& 213 Jaworski & Kohli (1993) %° Slater & Narver
(1994) 13, [HFOML S ] 2B L BROMBEETL— LR
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Iz CHBEEMTEE, W & SRR O BIR & K B B R
HEMT 50 TAbLLEAAMIRIIEARNIC, TSNP EERREHD S
ERFAL L T XD, R = — A0 B O HH vk % 48 ) W HENE D
oL LT, WHENOFRVEICEREN R 2R Tmb BN z0TH
% (e.g. Hamel & Prahalad 1991, Berthon, Hulbert & Pitt 1999)o & 72D & B
Y Christensen (2 & % —i#EDHZE (Christensen & Bower 1996, Christensen
1997) &, BFOREAMEE I L, BEOFIEBRRS T HITLER
DS, BHFLRBMICH -2 HEEr RSO RoBE L, ZoBk» 58
NBERZTHRA B TE IS, EHEMEZEET I AN =X L% H
HLZHDTHo72,

PRI X902, G EMATFEIZ 19904 LI, ~—7 7 1 v 7 H&
ZEKICERDO D 2 TR B LEIEGH 2175 TE 72, [HERIE
R2L T, RERREEN EZSRL0H0] &I mIZO W TR S % 5
2B IENTEFTICVT, &N L AERRLOMRE RS 2 ORE %,
THEREOBIEIC L > TRk L L) L L720F, RIZLE2—F5%
Narver et al. (2004) TH 5,

(3) EZITHMSEER ERCETSER

Narver et al. (2004) 1%, [HH&EME A J X—2 3 ¥ ORHRE RS ZLfF
DA—FUE, TAPNLENEHE DI RATE I LITHRT S ]
LB (p.335), PEROWITED [HEPEI L 72=—XE2 51 L)
THENOZEWMUEICOAER LCEmi T 5, 2L T, HEN

W) SHTRERE STV 5 —J, Harris (2001) 343 EBAPIEDETF L — b
BREFOZ L%, KA Grewal & Tansuhaj (2001) 3 MFEMIEDE
FL— MR E2HOZEEREL TS, TOXHIZEFTL— MIROA
RZDOHMEIZDONT Y, FRICE o TREZDHERIRENT VD,
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KWL 72BHER = — AN O@IS T 72508 2 [ SOSR i sEn) |, B
BV LEFLCEBATER Y, HE0VIEEAN T RWETEN = — A DS, -
P - R 7GR 2 [T ] b e h e hER L, i
L% 2 OO T G# L2V 20 BT, Sk o5 g o)
BER OB R, DOSI i) R SeAT B i 5 55 2 S 28 8 L 4 % —
NA - F—=F OBERIFESHAATDI, FATEITT R O B A O R Y)
FECAH B IEDEE L RITT &) RISz,

ZNLIFE, Narver et al. (2004) 3% OWRICERINL Z &1k
720 B 1ITIE, RSEBCRITHT 20617 8 - OSSR SR oEIZER
L7z B FEIEATSEOMEAVR SN TV 5,

LTINS ORI, AT SRR S 5 VISR,
WERRICEE LB Z RIZT L 2ME L T0d, S SR
B E KT 2 &, ATRIG RIS - B A 2 N—2 3 L odEE
e IRV EIR R OIS RTINS (eg. Lief al. 2008, Bodlaj 2010,
Zang & Duan 2010, Cai et al. 2014)o 7272 L Atuahene-Gima et al. (2005) &,
@ FATRIW SRR L Fria 70 7T ARG U FRIOBRICH D, %k
TR OSB3 D B —E DKIEF TRIEKEEN TH 555, T DK
2 7B e iR AR RE I IS R B 2 b, @ AT AN AN & SOG T
B OZENERRRIZATH Y, Wy A T ohidEn % k28RS
L, PROTHRDPEAT LI L 2HWE LTV,

7oA (2015) 1, FEZEFIv—FN - FT-IXR=Z2FH», ¥

5 ZOREENSLHNS LI, Narver et al. (2004) 1% Narver & Slater
(1990) AVR L7-TidpEnao 3 B (KRN, A&, HMEHE)
DH L, BEEMNOAEZRY LIFTHBENEZHLE VD, T2 ART
HIZ, BATEHHEEIEATE [HEER] SRR ETH LAY, Lt
FHICTIIEATENHEM L V) BEPEE L TR DHDT, Kb 2 OHEH
WZHEH 2 EI2T B,
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FZ1 AT - SO SR B 9 % £ 2 FEREF 2
LRV b TR AT
JATI G a7°
Atuahene- FATRRI | — 155 | e s
Gimaetal. | SUSREREA | — .06 fi;£7 H775 5y
(2005) BRI i 355 7 1 19°
SEATH < RO - .26°
AT — .06 | WiEny
Lietal. | ROSRTSER | B2 | A/ N=vay -
(2008) | Jefrmis L 20° | ity R
RO & 12° | 4 I/ R—Y 3>
FATRIT A 60° | HRE ~—Ar T a v
DOSRE | - 19 | 7, BESEOHEE
SeAT RN AN - .08
. FOSR T E 0] A1° | LG O R
e T S xEN=T
JeAT R YR 01| s
BRI 34| (BEF RS
RRSOWE | 38 | wAYVFe)
T 57| MR
Voola & O'Cass | JEAT B iy 51R) A0° | R A | A — A b
(2010) i A [ 20° | o ERFIR) Dl
ARSI | 58 |y o
oo S | s | FROFEE
Uty | AR | 20 I
BOST HE 10 24° | HELT O B
EOFHE .30°
Brettel et al. | JeATE i) .50 N F—AMYT
: A
(2012) | smsgEn | ogr | HAATAE % 5 A
VIR A 33° .
Harono | JitMiikn | g |MPRE LY
(2013) AT N 56° I 7
SISE R | s | AR
FEATEI & A5 | iR
Cai et al. SORE T 300 |4/ R—=Yv gy
—————— e T B L -
(2014) JeA TR 35° | Aty
BB 3 A7 (4 o R—=v 3 v
W) a: 1%AKETHE, b: 5% KETHE c: 10%KETHE.
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FKLIR SN E ST/ OETMLEMB L, 255 EiT>Tw»
o Z O, O JAT RIS RN ARE O B % ol U T RIS
WRE OS2, @M CRIBERTSEME, ke oSS
WA EEER L3528, @ EMLPLMAEME O LML, TR
MHEEENRT + =V ZOMBREETL— M LRV EDSHE ST/,

(4) FEREDATE

INFEFTOLE =205 0% K912, BEAFTZE N &R & Jet7 T
EROBENZMT 2 L 9120722 b 2D MWL, MK T 2 11i%;
B IEOR R Z MRS A8 L, Mk - B OYHEICN T 2 Z 0k
REMY R R 2 4R T 2 RO LA ST 2720 TH o7z TORICHL
T, LFELOWEROMEIZESC 2 51E, TENICRO L 95 IS5
CEDHETHA I,

O BEEIZL > TRWSNABEN = — A0S ) (SUSETiHE
&, FEDPICAEERRERICE T LB KT T,

@ L Uik & B o SUERFH B & PR IS B9 2 R d,  BAERY
S ANODBIEL LD DL LA, BHEVPEBITE LY, 50K
PO TWRWEAERN = — XANORISE) GetriiiidEm) 12X > TH
EEND,

2T, ZOXH BRI EIRICET 2 HAZEDTEDTH
%, AT G 2 EAENIRDIR L A VIR R L L
2O THY, HASEZFRISEITH 24T - 72 HFJ8 148 125 L
W ZoOMIZAR (2015) YT AL IATHY, FETHFDRTE:
WA RO — % 50 5 L Th, bAEOSEEZ TS L LizaHirky
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LNTW5,
MATHELITIRL72IFE A LWL, BER &l 2 AR 12
HDHZE, £ LUTHRTENERN & OSTSEIANE 2 2 g L Ok
RICHEZRIZTT L2 EL TWw/z, L2 L Atuahene-Gima et al.
(2005) A3EHE L7z & 912, AR &SCRIIIERIEERICH 50 LI
L, SEATRNT R & OSBRSS HAE R A & FE o
b Lz, Thwz, 9 L7t Bl Ein—m i i o8 2 B4R
PHABREIIBWTOBREINLOPENETF 2y 7§55 EPVLETDH
590

3. I OEH

R BTl RZZHEICHO) Ml <, AREiCE, SBATR & L
B OBIRICE T 2 ISR SN D, B BANHAIZGER (SBU)
Thh, REHRRE, KK OBAEMEEZSZ I [FiaosR] & (W
B O 2ME» LR S, S 612 [HEMOMA] 13 Im & Workman
(2004) 12wy, FrifmoiAt G & 3 RE 2 1= — 2 R EM A TY

6) EATENELER AR R b E ORISR E LT, /AN (2013)
EHH (2014) BT SND, NEF (2013) 1E, [RA - ARSI E—Y
av| & [xAx-Fuyrryary] Lw) 2o00EEY AT A% KT
A & ATR SRR NI ST, Ik S h s tigEm o
T4 TRNTG VAHFEOMET A REEO Y ((H 25 28T
OWETIEE] & THFF ST OMAE]D ITKFT L2 L%, HWEET
— ¥ EHCTHA L CH S, T26H (2014) &, bIFEOBEEE
E0HBonF—F 2T, JATESER & FrRa PSS O %) o B3 2
WAL HHLTHEY, BSLFIMETF—F 2 M OB ERICE
T HETIM 2T o2 AAMOMETH 50 LA LIRELDS, TOHHH
RiI7a =54 Y7 RACORFINENTE Y, T 08B 0P 8N
DERITRE SN TV L7290, AT & AR OBRIZO W
TIRBEALPIZENTV RN,



HMEZERT D [FH&HE] (novelty) &, MFEHEMPENEEICE 5T
WIADEMBEINLBRELENRT S [HHM] (meaningfulness) @ T AL

THML72 X912, BTSSRI 07 D#ERA DD
EZBWTENRTWS Z EIZHiA, A3 BRI B b 2 G
WICHEL, BUSHSERCE T 2 G 03RME1E, B RtsaEm & o
RHAER RO HED 5,

(1) #RARHRR

BEAERGE AR B0k L C & 72 X 512, SeA7 Bl Bk a3 AR <o 3 i 0 7 451k
ROWLEFRARED, TheB L TRERREEM EL3E2LE206N0%
(e.g. Li et al. 2008, Bodlaj 2010, Voola & O'Cass 2010, Zang & Duan 2010, Brettel et al.
2012, Hartono 2013, Cai et al. 2014, £iH2015)o F 72647 RN ARG, KL
FHTER, B 5VIEEMNVTORWEEN = — A~OIIEE )] & Bk
TE00, €9 LB hroEEn il FEMICSER - isn
LB A LEHT AR BT, BEOFHELIREDLZLICRD
TH») (Narver et al. 2004)s &> T ZIZ, LLFD 3 DOMGEHAFEE S
b,

Hla: SBAr8iaad, i oBrathiC Loz iEd.
Hib: AR, Hramof HIEICIEORE 2 KT,
Hilc: SEATRIM S8, MBBRIZIEOREZ IIT T,

(2) FERBRHRMEE (H1b 3 LU Hlc DEEARER)
Hla ~ Hlc i3 3XC, BTG ENOKENSFE ALITE, Tk
BILTHBEDEMT A I 2MELTWS, Lo LETANE SRS 5
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—EDORERZRZ L E, TITH G OG FTERHB ORI B R L T
LI H9b Ltk L) ob, BTSN 4 8 I Eky 2
&, BEEEE VAR = — X0 S aRHE L 220 S 2D, B
ZARNTELWE FISKRAHOT A 77 OARDHARPNILE L7720 3572
BHTH5 (March 1991, Atuahene-Gima et al. 2005) =D & 912, FArAIHi Y
MR E RS OAREO LR, B X O Rl & BB K o BAR
1, ERENY U SO IERILERIC R 2 THENEDY D 50 L Lo ik
ZZEL, TZICHIb BLUHIc oaiE e LT, HaaB LU H2b %
ZNENREBT %,

H2a: JefrRdisgim & B oA L, @ U SRIOBRICH 5.
H2b : JefrBlidgEm & Mg, @ UFRoBRICH %,

(3) RICEWHER E DX EERAR R

R, AR & OSBRI E M O HAEH 2 MG %0 55 2
HioEwm» SRR E NS X2, USETERIE, B 2 #E O
== 74 v PSELEBTIE %D 9 55, AESBUSETSER
DHEBRT DL, FHHETATT - B ORI R WA~ OB 7 5
INASREEIZ 2 2 h b Livze v, M CRATHRIT S EINS, & QBTN =
— R ENLFART A TT - BAOFFEIES IR BT 5 —
BT, REPEATRNLEMOMMIELT S L, B - IS 5 B
MEROTEHBT SN, BE=Z— 74 v PLBZVWEESHIESATL
FOVRIZPEE D ETFREND, LIzt TRATRS R & OGS AT
LB, FABEEOA) Yy bEFRAY y bEREL, ZREFROAY v b
P OTFTA) » PEITBHLEIBERICHLEERZDLZENTE D b
LEH)THD%51E, FArBmEENE, &eOsigEn z iz <
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LHAMICBNTIZ, HBEGOFHECHBREEN LEE21ETTH
5o

RZLIoRICELTE, EXFOFHL ML) %, 28 21F
Atuahene-Gima et al. (2005) 1%, FEREOTFHENIEDI W THRATRI MR &
POBTE TS8R D28 HAERR R & s L7228, KREMEEZ R L L7t
OFER, FEFOBRIH T2 ZOHRIEATH 5720 ZORIZOWTH
HIE, JATILE JUST & v ) BB i 2 FIEIER T 5 &, ko
FAME IR MHPREL B D7D REACT 2 LML, F7-2DE
LT, EBOMREIIBVTE, 1 Oo0ORGBEF — 257 [l 2 3
WR] & To971 7 VAEHEGORIK] 2FEERT S LI3MmT, h
520D A7 IINADF—HIZEH Y B THNLMMICHSLZ & 2L
Twa7,

Z O & AT R & RSB SR O R HARH AR A Ko T
1, QR ONBHERNIHERBICHY, TROEZEEICHLSES S
ETHREDPHEL L VIERT L, @QZOEOELY L, WO
ZHETBRTEETLIAMEIA MO PRE VDI EALT
b, LWVWIEZHIPHELET S &idwv 2 Lk L 7z Atuahene-Gima et
al. (2005) OIFFIHESITIE, ¥ A7 ORR L 2O0WYENZH—DF
— AL 7uY s POPTWILEE, HORREEEL T Lid—HKICH
WThbHEHEMTEX L, XIIZ, 2200WEGERNIIEORKRASERR RN
mahsedhid, ZThEENSCEBEORL28HOF -2l 7oy
27 NEAE LA LD EROSHEM ZBE L, TI5ORETZRERC

7) Nz T Atuahene-Gima et al. (2005) 1%, JeATEITi iGN & SO T &
A% KBRS 2 [HICHEUE % | (market sensitive) 231, FN7ZTHK
RHELE CRELTWS 7201, AR S N5 HRRE 2K < 0123 2 5
Whor-mhiEtE b L T b,
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HHLZSAIC25THAS (Gupta, Smith & Shalley 2006) %" o LL o3k
IZHEDE, 2 00WREIE, FHEBL VOB BRI L TXIEOR
HAEZIRE T L ) 5 L& 2, TIITH3ZRET 5,

H3: Jef7 8 & JUS B o disg A, WB SR IS L TIEO R HAEH
WARZFFDo

AENZ B THRE S M2 PLEORGE 2 BRI IZ 7 A b9, REfIZ
BWTIREIIT A TDN S

4. FEEE 5 A

(1) AEOEE

TS OBREAS, FARMICREEF 2 RFURBE SN L 28 E 2
T, DOEORMEIRER (FEH) R E LBEMMEREIC LS —X
AZ&FEL, TORRNT—FIZESEHMEITI o

Yo7 7B wTE, FTHAREHMLO T — s X—2 [H#
NEEDS Financial QUEST] X 0, & TokaX Ry - BB %33,
F1,4196 23 Lze KIZF A4 Y £ Fito [D-VISION NET] D#lkX

8) HAKMIZHRZ &, 2 00WGHENNEORKREEH AL FIETE L LT
T, ZHIREERM R 28RS 2F—2 vl 7ay ey b &, ilifks
HBYBEBRTHF -0 TRV 2y FIMAEL, &4 DR EE )
MBI E LI THEL VW) T8Il h b,

9) Gupta et al. (2006) FTHH&EN 2 EHEWR - 720178 TEZRVA5, 2 00T
B & HAEOE 2 DOMBRFE L ThbbiE#K (exploration) & i
H (exploitation) O WA FEMEZMET L Twb, LTINS 2 DDk
B OFRFEEATHER DR RIS KT TR, ML &0 X ) ICRET
LOH (x ARHIBAD 1 2OH TV AT AERT L0, Thed X
DEROEE L RXVIIEHT20%0) \HKET S EBRTW5S,
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7= N— 2 L FR O MG E 2 FH» ) & LT, MeghlRkz &
HLTWREEIIODWTIRZOENHEXLY, FEBOERFELRLHT
B ERFETOWTIE, FHOMMER, AlFERHREE ISR SN HEL S
Ay MRE, BIURFEY =794 FORE[NLZ OB L O HEH S
N2 o0  NFERE, Thrhififdg s Lz (2 LERFEESOY
—EABMET Y TURSBALTwD)e BLEDOA Ty 72T, 14190
1,739 3 B B 2 LA S 7'

BEMZNE20154F 2 HICEAF S, 208ZE 0BG 033 - 7 (ILH12.0%) o
RIBIEO & 5 &5 (1428) R, BIERBOZOIZRE S NEME (16
=) ZRRVIEMEIZ78E, AREEHIT0.2% Th- 72,

#2121, SR EOMEREIRENTWS, TDH bLAITRIT
Wk B X ORI ENNIE, Narver ef al. (2004) (AR L TR EHF
FEENTzo o, FERBOFAFE L A HAYEOREL Im & Workman (2004)
ESFIMER SN, RAEICBOCEIHFEEAAELEREFRLZOTE
<, 1OOBAKRNZBEHEHE L THET 2 L)1k, F2208
W2, BIEERY L2 BE 20 RIFCREL L) &35 [HhanEE
L &2 & %34 7 A ] (social desirability bias) % #7J[Al#Ed % 72012, [4
% EL6PAUEBRREINTVWEEGOS T, &HELIHEI N
Bl 2REL, WET S L9 ICEG L7 (Olson, Warker & Ruekert 1995 ;

10) EMZE, RS, REAmE, FEARBEOEROMMT RN L
ZOET, FNFFEICH L CTEEBER L ONGIBRITHEL TV 5 I
% HELTHH) X ITRBEL 72,

11)  ARBEEOEMBERIE, A - 2242 (135%), k% T4 - 7
SAF v 7 H35% (19.7%), - LABM S (5.1%), K - eSS
& - SR 245E (13.5%), LA - AEREIT - SR REMEE B A%235E (12.9
%), BT - TN A - BTMED 9 (5.1%), A - T HOEE PR
I EA22EE (12.4%), Tk FIAMARE 25165 (9.0%), ol - ABIA 165
(9.0%) TH-7
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HF 2 AR E O EREE

&
&

W RO

S0 75 MR

WHENBERIEZ, FBI9ANNVEEIY LEWV,

JebEwE, 3AERTL D BEIML TV 5,

o
Bk

BEA AL B, & T, 2 OF RIS TH 5 720

ZOFHMIL, FRO—MEMEIIRE SRR DI EMZ T
Wiz,

Briah o
AR

ZOHEmE, BEMERRL ) BEEO=—-ZXIZTvF LT

Z OFEEE, ARG XD BEEOHRFIZR ISR T

ZOFWENL, FAMARE XD DS E O E 2 R LT
Wiz,

JeAT Y
gt

HEHEPEMN TR Wi = — XDOFRIZED TV 5,

BEED ) FLFECTHRY - (ZETE LV — ANORIBIZ, €
VAA - Frx AR AMEIELTwD,

TL—=Y - Ab=I Y7 &@EUTC, BT EHEN
BT A 2T ATT R RFE - R LT 5,

EERTH ML Y F25, BROHZE=— XTI - v
VM ERGIEHES EBDT VD,

FROBEE = — A& Rl T72012, BENLLI—F—DFTH%
ERECBIZELTY 5,

Pansi]
Hidriiln

HEEHMI, BFMAZE—EEICRESN TV,

FIAL R I LT S N O RE R, BRRekMiC
i+ A LTV 2o

) Wi 6 RURE T,
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Im & Workman 2004) 2,

(2) BIEREDERENERYM

R O#ff & LT, FTHEME/NA 7 A (Armstrong & Overton 1977)
EF v 73, BPUHRMICRSE S N ZBIERE (0 =116) & 2Dl
(R E SN BERE (n=62) (250 CTHIHE O P L L L7228, #%
P EEEERONT, EEIZENA T A2 BERT 2 L2 %\ &Il
INh7z,

%\ T Podsakoff & Organ (1986) IZfEVy, TEY AV Y K - N[ T A
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SOEWNERE FRZEEEZKRL) IZ2OWT, FAME 1 D EZMEtE 3
BDIRFWN M (Rl L) 247> 720 TOME, 5 2OR A3l &
N, E1HRTOFGEDLI21% LMBENEE R L2, 3T XYy K-
INA T ARKELRBEIZE RSBV EATRENT,

B, WEREOBEMLEEZLUMNELF v 735, RIEZITRINT
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SH R ET LI L 5, £=224.00 (p<.01), «/df =158, CFI = .96,
GFI = .89, RMSEA = .06 T& 1, €7V OMAEIIHFRFMPPIINE
7o F2TNO AVE CPHdhE) & 5080 ETH Y, o THOR
T HAMBIRE D F D H T T D AVE % Flil> TWa &b, JORE
Mk X ORI 4B S % Fornell & Larcker (1981) 3k ) jii7- &
nTwb,

12) BANZEEGICOWT, [P 6 2AMUERGEENTHS] £
SFMEMA D, BHOBEICHET 57 4 — KNy 7N 2 RS 2 03
W&o 727:8TdH b, Bonner & Worker (2004) MO L,
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K3 WrHOMBERE o« % CR AVE
1 2 3 4 5 a | CR | AVE

1. W R 1.00 79 | 81 | 53
2. P oFmaE | 39" 1.00 93 | 93 | .83
3. B oA MM | 38 .63* 1.00 93 | 93 | .82
4. EATRIMAR | 350 49% 48" 1.00 85 | .86 | .55
5. USSR | 40" 34 320 .72 1.00 | .80 | .81 | .52

W) oa: 1%KETHE.

(3) EEFEIMMTICESHTE

U LroFim& 28 E 2T, SBT3 2 2 R EEREO i 71
ZUTEREBRIALL, FEFOW 24T o BRIELER O S HE SB[ A B
BB L ORI RIEIKE 4D EBY) TH S,

SATICER LT, oz, HEsoR Y, BIOBBEREE
ERAER, FATRIN RSN & JOSRTE E e o 1 IRIE L 2 KIH
Z L TEMBHEMORHAEHE A M A H & 3 5 EOGEHH & FATT 50
o) b, HHEENO 2 KEELEAEHEICIOWTE, EREERT 5
B ESC y8 ) Y 7 %L Tn b, T2 icBn Ty, &
HUEHONA 7 2 % S 572012, EREHROMN Y =7, mik

MF 4 WS O M BREE & Ol RE

1 2 3 4 5 g | SD
1. WEHCR 1.00 3.68 | 1.09
2. oA | 33" 1.00 3.88 | 1.25
3. oA MM | 350 .61° 1.00 434 | 0.98
4. FATEIEMGAEN | 26 46 45% 1.00 3.80 | 0.86
5. ROSEITMER | 310 28 27 59°  1.00 | 4.04 | 0.89

) a: 1%KETHE.
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B 1 RIFIEOFE L HEN P RAB Sz Thd HIb 2 3XH§ %
WMRTHE, MFTEO 2RHIIEERE %), H2aldFEH SN,

BRI, WBREZEBERE LTV ERET 2. $F0TRTY
BO 1V KHOFRIIIFARE 2D, HicdFHS iz M Thirilin
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n7z.
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EDXHEBL, FLERBOTTEZORBDPAE IR LD ENEF =
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PHWR 2T I D BREV], [HEEROTHIIEALTWE] @6 HR
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X1, ZRUATHIIZ0 ZEE L7ze RS I — 1 (8 - B, TME
¥ TN TITAFy r ], T2 AEE] T8 - EaE - SR
mad, TOUH - ARRERD - SEB MR E ], TR - 7354 2 - Tk ],
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PEIB AL S OBEE | RS oA T s SR
R 119 (1.99°| 244  (521)*| 158  (5.70)%
SeAT R AR 057  (4.52)*| 046  (4.67)*| —0.05  (0.43)
SATRITSEIN? | —0.10  (0.92) | —0.09  (1.02) | —022  (2.34)°
AT R Ak ) x B b
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TG T80 v 355 7 )2 0.08  (0.69) 022 (253" —0.05  (0.55)
) /j;;
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DY LT
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VLI - AR - .
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A 2 - I ‘ ' ' ‘ ' '
EA - S
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i) 1. FE VWO IR 2, SN t IO Z /R LT b,
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1 SR | S AT

0.5 BIOKE | OfF R RE
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O RAT M 7 ~1SD | -0.36 (1.89)°
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2. ROFTIMMIE tIEOHXE, b: 5% KETHE, c: 10%KETHE.
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Bodlaj 2010, Zang & Duan 2010, £ 2015). L2 LIGAT RIS RmIE, A7 <
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WREEA D 2 2 LI EPLETHA I,



206

B2 7 MBI B AT Rl & BOSRI Y o w4

! |
2 —
L i N /-\\
# P A
7% L~ / <J \\}\Xﬁfﬂﬂfﬁi%ﬂf[ﬁ] =4
D 0 i /
7 /
ft )
/ . SO ) =2
_2 S
JEATRIT BT D A T

#) 1. BAVGEGHTOBICE Y &) v 7 L7225, 1~6 OKEICHERLTWb,
2. SUSEIS R OKED 1, 3, 5 OBEOEMPRITEE LTV 5,

HI, ZLCUREHOHEEHRIIEDE, BHERCROFHMEART 5 &
METOLHIITH D,

ZDTTIHRTINDS XHIZ, RUSETHER O KEIRASE1Z
&, EATRS IR OKEE D T A BT S < 2 D, PO BUSTY
B OKEIN T FIRATRTHEROALBIT S &, WHRR
FELCETT 20 ML XIS, SBATHMEEROKENPRN X TIZROE
B EROAZRILL TS, MBEMERIIET 2, LoT2 o0&
MM BERZA ESEL01E, £4OKELZFLELXVIREDD, £
NOHOKIELZ LY P LTHE RIFTWLGEIIRONAE, LWy Ll
%5,

DLEosERE, TBfEOMGE - 74 77 oA itiit] & [H&Ezm
ik TATT OWER] DMLY, MEROBFGEIS IR K TH B Lak7:
March (1991) DR XFHET LD TH 5, Tabb, JirMiligEn

15) 722 LSEATRI RO 2 RKIHOREADATH 2720, Sfrimihimno
SRALZS 5 R MAE SRR T D B o



AT R BRI A A R TR T (RR) 207
LRSS LAV T S5 LS E L, S510KT
BB OBRIY — 20T, [—HoliGERoKEE ETIEED,
ZHEKZ TR OMITOTBHEMOKES D2 | &) W Fi 1 7 i
fLcidnl, oSG ERNOKERZ 1>DEy b LTI E LIF5]
D) FEIEAT I 2 LAY, BRI EICE > THEEIC AL EER SR
%",

6. SHROME

&

KO E LT, SRBIFRSNFEE 2 0BT 2 LT L7z,

51 OREIL, HEIR & BCRORRBREERT LI THI LT
%o KmDOFHIIBWT, FREVET 2EREHOMRIWT & I—
ELTIEE NIz, Lo L/NER (2013) SHEHET 5 X 912, BRI WIS
GO KL, ZOMIBIIRD SNLHHERNORIE, FERTX
STRRLDPS LR, Lzds THRIE, SR ORI 5
BDIWENERICL > TET 2RI DT = v 7 T2LEND L,

%2 OFGEIL, BATRNSHENOLTREEMNT LI L THDL, 72k
A1, Narver et al. (2004) ZZDFETIIBWT, [FRlH BB OMET
ZHIFTOTHE, BATRGHERNEZMA 2 2 EAEEZ] (. 344) &
BRBIZEETSTHY, WEHEATR WL Z i 2 5 720 D BARRY 72
WHEREL TRV, T2, TORIEBATRESEMO LT 5&:0:%,
WGBS, MRROL, H 25 WIFEIEIIRD 2RV HN TII VW HH D00
(e.g. Voola & O'Cass 2010, Herhausen 2011, Wang, Zeng, Di Benedetto & Song
2013), AiH (2015) 26T 5 L H 12, wWIhoEmdb W wTH Yy, Wf
ROEFERITHERIER RV Lzho T, IThsOBEFIIZEE Tt

16) 7B, 2 2o0OWHEIN O BARK 2 W7 )7k B ki own i, #i
(2011) OFEBINZEEZ SR I NI,



208
& LoD, FATRWHEROSAT R ZRANICHM TS 2 LARD LN
£

MFad] R THH LT —5 o=~ 11k, MEXT FHf# (24530539) @B
W ZF T DbNIZLDTH b,

2 E XM

Aiken, L. S. & S. G. West (1991), Multiple Regression : Testing and Interpreting
Interactions, Sage Publications.

Anderson, J. C. & D. W. Gerbing (1988), “Structural Equation Modeling in Practice :
A Review and Recommended Two-step Approach,” Psychological Bulletin, Vol.
103, No. 3, pp. 411-423.

Armstrong, J. S. & T. S. Overton (1977), “Estimating Nonresponse Bias in Mail
Surveys,” Journal of Marketing Research, Vol. 14, No. 3, pp. 396-402.

Atuahene-Gima, K., S. E Slater & E. M. Olson (2005), “The Contingent Value of
Responsive and Proactive Market Orientations for New Product Program
Performance,” Journal of Product Innovation Management, Vol. 22, No. 6, pp.
464-482.

Baum, J. A. C., T. ]J. Rowley, A. V. Shipilov & Y. Chuang (2005), “Dancing with
Strangers : Aspiration Performance and the Search for Underwriting Syndicate
Partners,” Administrative Science Quarterly, Vol. 50, No. 4, pp. 536-575.

Berthon, P, J. M. Hulbert & L. Pitt (2004), “Innovation or Customer Orientation? An
Empirical Investigation,” European Journal of Marketing, Vol. 38, No. 9/10, pp.
1065-1090.

Bhuian, S. N. (1997), “Exploring Market Orientation in Banks: An Empirical
Examination in Saudi Arabia,” Journal of Services Marketing, Vol. 11, No. 5, pp.
317-328.

Bodlaj, M. (2010), “The Impact of a Responsive and Proactive Market Orientation on
Innovation and Business Performance,” Economic and Business Review, Vol. 12,
No. 4, pp. 241-261.

Bonner, J. M. & O. C. Walker, Jr. (2004), “Selecting Influential Business-to-Business
Customers in New Product Development : Relational Embeddedness and

Knowledge Heterogeneity Considerations,” Journal of Product Innovation



FATII TR S SR AT (RiR) 209

Management, Vol. 21, No. 3, pp. 155-169.

Brettel, M., M. Oswald & T. Flatten (2012), “Alignment of Market Orientation and
Innovation as a Success Factor: A Five-country Study,” Technology Analysis &
Strategic Management, Vol. 24, No. 2, pp. 151-165.

Cai, L, Q. Liu, X. Zhu & S. Deng (2014), “Market Orientation and Technological
Innovation : The Moderating Role of Entrepreneurial Support Policies,”
International Entrepremeurship and Management Journal, advance online
publication 14 Jan., doi: 10.1007/s11365-013-0290-3.

Christensen, C. M. (1997), The Innovator’s Dilemma, Harvard Business School Press,
PEFER (2000), [41 /7 R=varovLrv], Wikt

& J. L. Bower (1996), “Customer Power, Strategic Investment, and the
Failure of Leading Firms,” Strategic Management Journal, Vol. 17, No. 3, pp. 197~
218.

Conner, T. (1999), “Customer-Led and Market-Oriented : A Matter of Balance,”
Strategic Management Journal, Vol. 20, No. 12, pp. 1157-1163.

Cyert, R. M. & J. G. March (1963), A Behavioral Theory of the Firm, Prentice-Hall, %
HEZEER - RERIR (1967), [Eofreifam], 54 Y€ v M,

Fornell, C. & D. F. Larcker (1981), “Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error,” Journal of Marketing Research,
Vol. 18, No. 1, pp. 39-50.

Greenley, G. E. (1995), “Market Orientation and Company Performance : Empirical
Evidence from UK Companies,” British Journal of Management, Vol. 6, No. 1, pp.
1-13.

Greve, H. R. (1998), “Performance, Aspirations, and Risky Organizational Change,”
Administrative Science Quarterly, Vol. 43, No. 1, pp. 58-86.

Grewal, R. & P. Tansuhaj (2001), “Building Organizational Capabilities for Managing
Economic Crisis : The Role of Market Orientation and Strategic Flexibility,”
Journal of Marketing, Vol. 65, No. 2, pp. 67-80.

Gupta, A. K., K. G. Smith & C. E. Shalley (2006), “The Interplay between Exploration
and Exploitation,” Academy of Management Journal, Vol. 49, No. 4, pp. 693-706.

Hamel, G. & C. K. Prahalad (1991), “Corporate Imagination and Expeditionary
Marketing,” Harvard Business Review, Vol. 69, No. 4, pp. 81-92.

Han, J. K., N. Kim & R. K. Srivastava (1998), “Market Orientation and Organizational
Performance : Is Innovation a Missing Link?” Journal of Marketing, Vol. 62, No.
4, pp. 30-45.



210

Harris, L. C. (2001), “Market Orientation and Performance : Objective and Subjective
Empirical Evidence from UK Companies,” Journal of Management Studies, Vol.
38, No. 1, pp. 17-43.

Hartono, A. (2013), “Investigating Market Orientation: Business Performance
Relationships in the Yogyakarta (Indonesia) Batik Family Firms,” International
Journal of Marketing Studies, Vol. 5, No. 5, pp. 31-40.

Herhausen, D. (2011), Understanding Proactive Customer Orientation : Construct
Development and Managerial Implications, Springer Gabler.

Hise, R. T. (1965), “Have Manufacturing Firms Adopted the Marketing Concept?”
Journal of Marketing, Vol. 29, No. 3, pp. 9-12.

Im, S. & J. P. Workman, Jr. (2004), “Market Orientation, Creativity, and New Product
Performance in High-Technology Firms,” Journal of Marketing, Vol. 68, No. 2, pp.
114-132.

FEITREEE (2011), TSGR BT 2 EERIFRE > A7 4], [WaEhige], #13%
835, 21-37H,

(2012), TiHERFEOBREBE], [=—Fr T4 > 7 - Vv —F ],
3L 397, 119-131H,

AHEAM (2014), [EGBIFEICBT 28RN & JOSRTSEIR ], THAR
Fa ednlaERTZER S Wb iRiE), 198-200H,

(2015), [SEATES iGN & BUBRIT G AN 7 + — < ¥ ANRIT T3
B =257 F) VAL DR ROME—], [F@Ege], 51755 3 5,
13-37H,

Jaworski, B. J. & A. K. Kohli (1993), “Market Orientation : Antecedents and
Consequences,” Journal of Marketing, Vol. 57, No. 3, pp. 53-70.

Keith, R. J. (1960), “The Marketing Revolution,” Journal of Marketing, Vol. 24, No. 3,
pp. 35-38.

Kohli, A. K. & B. J. Jaworski (1990), “Market Orientation : The Construct, Research
Propositions, and Managerial Implications,” Journal of Marketing, Vol. 54, No. 2,
pp. 1-18.

ABRA— (2004), [ 2 oOMERED L~ —7 7 1 ¥ 7kl —HARMBEDOL ¥ M
WA S = X0 OFEGH—], [ZHEFITE] (BERRRY), BATER3
B, 195-214H,

Lant, T. K., F. J. Milliken & B. Batra (1992), “The Role of Managerial Learning and
Interpretation in Strategic Persistence and Reorientation : An Empirical
Exploration,” Strategic Management Journal, Vol. 13, No. 8, pp. 585-608.



FATII W I S SR T (R 211

Li, C., C. Lin & C. Chu (2008), “The Nature of Market Orientation and the
Ambidexterity of Innovations,” Management Decision, Vol. 46, No. 7, pp. 1002~
1026.

March, J. G. (1991), “Exploration and Exploitation in Organizational Learning,”
Organization Science, Vol. 2, No. 1, pp. 71-87.

McNamara, C. P. (1972), “The Present Status of the Marketing Concept,” Journal of
Marketing, Vol. 36, No. 1, pp. 50-57.

ABEHEA (2006a), [BUSEITsEIR & AT RmsEnl, €92 A - £ 294 1]
(I R%), 81455 25, 20-31H,

—— (2006b), [TWHEMMIZES 2598 & HARIZ BT 2 T & 438 m0R
O], [m—=r 747« Vv —F], #2658 175, 40-55H,

Narver, J. C. & S. F. Slater (1990), “The Effect of a Market Orientation on Business
Profitability,” Journal of Marketing, Vol. 54, No. 4, pp. 20-35.

s & D. MacLachlan (2004), “Responsive and Proactive Market
Orientation and New-Product Success,” Journal of Product Innovation
Management, Vol. 21, No. 5, pp. 334-347.

Olson, E. M., O. C. Warker, Jr. & R. W. Ruekert (1995), “Organizing for Effective New
Product Development : The Moderating Role of Product Innovativeness,”
Journal of Marketing, Vol. 59, No. 1, pp. 48-62.

NSRRI (2013), [ROSHHERNE LTORA - ARSI A ¥ = a v LRATH
WHEMELTOYR - Fuysrvav] [v—=r54 27 IVx—F)],
$E33%4E 2 77, 35-48H,

Podsakoff, P. M. & D. W. Organ (1986), “Self-Reports in Organizational Research :
Problems and Prospects,” Journal of Management, Vol. 12, No. 4, pp. 531-544.
Slater, S. E & J. C. Narver (1994), “Does Competitive Environment Moderate the
Market Orientation-Performance Relationship?” Journal of Marketing, Vol. 58,

No. 1, pp. 46-55.

Subramanian, R. & P. Gopalakrishna (2001), “The Market Orientation-Performance
Relationship in the Context of a Developing Economy : An Empirical Analysis,”
Journal of Business Research, Vol. 53, No. 1, pp. 1-13.

Voola, R. & A. O'Cass (2010), “Implementing Competitive Strategies : The Role of
Responsive and Proactive Market Orientations,” European Journal of Marketing,
Vol. 44, No. 1/2, pp. 245-266.

Wang, Y., D. Zeng, C. A. Di Benedetto & M. Song (2013), “Environmental

Determinants of Responsive and Proactive Market Orientations,” Journal of




212

Business & Industrial Marketing, Vol. 28, No. 7, pp. 565-576.

Webster, E E., Jr. (1994), Market-Driven Management, John Wiley & Sons, Inc.

Zhang, J. & Y. Duan (2010), “The Impact of Different Types of Market Orientation on
Product Innovation Performance : Evidence from Chinese Manufacturers,”
Management Decision, Vol. 48, No. 6, pp. 849-867.



